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To learn more about the Legend of Robert Redd and where to purchase e THE
REDD Brand Products for Ladies and Gentlemen, please visit our website: - Y FI‘XE“HI()N

ISSUE

www.robertredd.com

To Purchase Direct, Please Call:
(877) OWN-REDD (696 -7333)

CHRISTIAN "m‘.-'.l': HDG & "JF!
GILLEAN HEARST. SHAW
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Who iv the man bebind the shirt?

IT 15 THE MR that makes the shirt, not
the shirt that makes the man.” Roberr B
Mutheson, foumder of Robert Redd, &
fond of making the above sarement, With
a twinlde in his eye and competing dim
ples in each cheek, Mr. Marhesom breaks
into a series of questions. *What makes o
great shire? For thar mater whar makes a
L hrand?® He continues, *Is i wrinien
in stone that in onder for a shirt or brand
o be popular it must have a lognd™ Mot
according o Robert Redd,

Mr. Mathes on ser ot oo creste o pres-
tigiomz and uniquely exclusive dothing
company with a single-minded focus o
develop classic products, which appeal
o a multiple generational demographic
who “know” whai Ihq‘ like. Matheson
explaims, “Redd has no need o ride the
coat tails of is competitors mimicking
bogos on the breast of the shirt. For the
faithful whe care sbour what they wear.,
a clever back story linking o something
bigger than a logo i3 an cxample of the
!I.I]:\:II:I:II:N.‘E L'IE hl!lj‘

“The Legend of Robert Redd™ s ahe
"ka Hory MIIrI'lEN.'II'l."-'I'lI'I lﬂl“‘ll |‘.||."|'I'E|‘.'rl
Palm Bench, Chardomesville, and Mew
part, Bhode lsland uses  wo inspine the
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brund, Matheson outlines the Bedd leg-
end: *[t porirays the life of a genalemen's
pounrisy from youth to old age. Redd ex-
plores the globe, meeting up with many
recognizable historical Agares, including
Presidens Theodore Roesevelr, Eva Peron
and Emest Hemingaax From Indonesia
o Persla te Souch Amerlea, no cormer of
|:|'H: wlﬁrjl.l was. Im\ll"ll.‘l hll nu..'h: nary was
o free or bostile nution sparned.

Aceording eo the legend. Robert Redd
necpuiresd the fumily’s murmdncturing busi-
FEsE in or aroamd | 599 Fmﬂmdping his
iumi|:.l muodto ko Fxdend Love, “Tix whirt
your truly are,” Redd craveled the world,
seeking w create the perdect line of gur
meiits, The company & founded wpon
hesss very rich and n1||u'f|||¢xp|niu. lscerl-
g an s core the principal characerstios
af its ariginal inspirstion,

The substance of the brand is found
in the four pillars of the Kedd brand:
Cut, Cobor, Style, and Story.

First, a “clubs” shire or spon shin of-
fered in & slim or clossic cut, allows for
 comlomable and sturdy fin for the dis-
Cemimg individual. Second, the vibrum
combimations of color are lnked to the
amusing and colorful stories of Roben

Reddl Third, the classically-siyled spon
shirts have o pocker and proper plack
et. Some styles are constructed with a
banded collar and eleeve, while athers
are made of sclf-same fabric; cither way,
there are many chissic variations from
which to choose.

Finally, the legend of Roberr Redd
has developed a loval fan base which
hag not only embraced the shins but
some of the wonderful prines depicting
“Redd™ und his sdventures,

Oine member of the Redds growing
fan club said that he owns seven shirts,
and thar it the quality of the product
and variety of siyles that drives his pur
chuses now, but that it was the unigue
Redd siories and colors thai impirqt[
his wife 1o buy the firse REDD shin
as & gift a year ago, Thar is exactly the
kind of brand affinity Robert Matheson
has created with Robert Kedd, and one
imagines, is the kind of kyalty 2 man
like Roberr Redd would have appreci-
ated us hie roamed the world in search
of adventure, #

For mree imformaiion pit wemreberiredd,
e v catd K7 CVENL REDD {696, 7333),

The Robert Coilection of dassic sped
s and 5 avallabla in & orpeiad
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